
The Finance module contains two subunits: 

Applied Finance 1 

Short Description This course is designed to be very user friendly by achieving a 
balance between modeling and the use of spreadsheets to set up 
and solve your models. 

 

The aim of this course is to provide you with the skills to apply 
decision models to various organizational decision-making situations. 
The chapter lecture discussions are very application-oriented and 
software based, with the view towards how a manager can effectively 
apply the models learned here to improve the decision-making 
process. 

 

The course emphasis is on using spreadsheets for decision 
modeling. Even though we use spreadsheets as a tool to quickly set 
up and solve decision models, the goal is not to just use a 
spreadsheet but also for you to understand how and why the 
spreadsheet/model works. 

 

A basic knowledge of Excel is all the software knowledge you need. 
A brief introduction to Excel is included in the course text. It is 
important that you get the course text book because included in the 
text is a CD that contains all the software packages for the course 
and all assigned course problems are in the text. 

 

Book includes a CD that contains the following: 

 Premium Solver for Education, a software tool used for linear 
and nonlinear optimization models (chapters 2-6) 

 TreePlan, an Excel spreadsheet add-in for Decision Tree 
analysis (chapter 8) 

 Excel Modules, a program that solves problems in queuing 
models (chapter 9), forecasting models (chapter 11), and 
inventory models (chapter 12) 

 Crystal Ball, an Excel spreadsheet add-in used for Monte 
Carlo simulation (chapter 10) 

 Excel files for text examples and problem sets   
 

 



Aims 
 
 

 To provide knowledge of model building and simulation  
 To enable an understanding of the necessity of applying 

models in decision making  
 To provide a practical opportunity to identify a problem for 

solution by means of models  
 To enable students to apply spreadsheets to model building  
 To provide experience in drawing consequences of the 

models made under uncertainty  
 

Learning 
Outcomes 

 Students should be able to identify a complex problem and 
make a model that simulates it. 

 
 

 

Applied Finance 2 

Short Description The course emphasizes value creation and the role the financial manager 
plays in facilitating this process by incorporating all functions of the firm: 
including areas such as sales, advertising, marketing, production, etc. 
Throughout the course, the story of how financial decision are made through 
analysis and reasoning are applied to problems faced by executives from 
both a domestic and international perspective.  

Aims 
 
 

 To enable students to develop proficiency in drawing up a budget as 
a tool for the business economics of a company. 

 To further understanding of corporate finance activities and how 
decisions and strategies relate to other functions of the firm, 
including sales, advertising, marketing, production, etc.  

 To develop financial analysis and reasoning capabilities to be 
applied to problems faced by executives in marketing, operations, 
and personnel from both a domestic and international perspective.  

 To focus attention on value creation and the role of corporate 
finance in facilitating this process. 

 
Learning Outcomes By the end of the sub‐unit, students will be able to: 

 Understand the theories, and know how to use them to solve 
problems. 

 In a small company: make a complete budget.  
 In a large company: be an important member of the budget group. 
 Recognize financial issues in firms and industries. 

 
 

 


